Colorado Domestic Violence/Sexual Assault Community Action Campaign


          The Colorado Domestic Violence/Sexual Assault Community Action Campaign (Colorado’s Campaign) is working to replicate the successful New Zealand Campaign for Action on Family Violence, designed as a social marketing project to change New Zealanders attitudes and behaviors that tolerate family violence.  New Zealand’s campaign was designed to: 1) get the public talking about and recognizing domestic abuse in all its forms, and 2) instill a motivation and understanding of how to take action to prevent it.  Called a leading example of effective behavior change and supported by robust research, post-campaign assessment found: 

· Significant changes in how communities responded to family violence, (including a significant increase in people, particularly men, seeking help to change behavior); 
· Increased accuracy in media reporting of the issues; 
· A community sense that change is happening and the problem can be turned around; 
· 1 in 5 people took action because of the campaign; and

· A simple, common message that violence is not ok but it is ok to ask for help, being used throughout New Zealand.  
          From the New Zealand campaign website “In 2011, research published in the international journal Trauma, Violence and Abuse compared New Zealand’s campaign with 15 others that target perpetrators of partner violence. It’s not OK messages and resources were found to have a strong alignment with evidence on the stages of behaviour change for perpetrators. It's not OK social marketing material provides a range of information that the authors believed would be effective in helping people who do not realise they have a problem with violence, through to those thinking about trying to change their behaviours and those trying to maintain a violence-free life. The findings confirm that It’s not OK’s approach is best practice.”
          Colorado’s Campaign will implement a successful social marketing campaign that eradicates social acceptance of domestic and sexual violence to effectively prevent future violence.  The mission is to prevent domestic and sexual violence by changing how the community views and behaves toward the issues of domestic and sexual violence.  Unlike other initiatives that put the burden for change on survivors, Colorado’s Campaign puts the responsibility on those who abuse to end the violence.

          Based on research showing that community engagement can change social norms, the Campaign’s intent is that: Coloradan’s engage in building community intolerance of domestic and sexual violence; persons who choose to abuse understand that abuse is not the norm, will not be tolerated and that the expectation is they seek help to change; and bystanders intervene when abuse does occur.  Colorado’s Campaign seeks to maximize and leverage the impact of expertise currently at work on the issues of domestic and sexual violence prevention to create a community that collectively says “Family violence is not okay, but it is okay to ask for help”.  
          Key partners to date are the Colorado Coalition Against Domestic Violence and Denver City Attorney’s Office in collaboration with the Colorado Coalition Against Sexual Assault, Project PAVE (youth), DOVE (deaf and hearing impaired), UC Denver, Servicios de La Raza (Hispanic community), SafeHouse Denver (local DV program), The Blue Bench (local sexual assault program), WINGS Foundation (adult survivors of child sexual assault), the Domestic Violence Program of the CO Department of Human Services, Family Tree (local DV program), DV and Sexual Assault Offender Management Boards, Denver District Attorney’s Office, the Colorado Attorney General’s office, St Mary Corwin Health Foundation, Safe Shelter of St Vrain, offender treatment providers, DV Initiative for Women with Disabilities, Denver Indian Family Resource Center, and others.   We are continually adding participants and welcome agencies/organizations from across Colorado to the table.  

Key Objectives of Colorado’s Campaign are to: 

1) Increase understanding of the issues and engage community in preventive action;   

2) Create community specific responses to domestic and sexual violence;

3) Create a social climate that no longer tolerates domestic and sexual violence and supports behavioral change in our communities and for those who choose to abuse;

4) Decrease the incidence of domestic and sexual violence in Colorado.
          Colorado’s Campaign includes: 1) a statewide social change campaign including broad communication of Campaign messaging (television, radio, billboard, social media, etc.), a robust website, a statewide Campaign information line, resource materials, media training, and a program evaluation component, and 2) encouraging ownership and leadership of local Campaign initiatives, enabling communities across Colorado to customize messaging to resonate with and address family violence issues specific to their communities.  
          An essential component of Colorado’s Campaign is this promotion of local, community led campaign initiatives.  The Campaign will provide resources, technical assistance and seed money to communities interested in creating their own Campaign related endeavors and messaging specific to their communities.  As found both in the Campaign values statements and goals statements, the Campaign has a commitment to ensure Campaign initiatives are tailored to the needs of specific populations by integrating culturally and linguistically appropriate messaging, visuals, resources and community sponsored projects.  
          Campaign work to date includes background research, business and strategic plans, budgets, web, graphic designer and communications consultant contracts, initial decisions on Campaign evaluation, draft messaging, outlines for community Campaign training, initial plans for a statewide Campaign information line, website content development, and permission from New Zealand to replicate their project.  Funding to date includes the Victim Service Network, the Domestic Violence Project of the Colorado Department of Human Services and The Denver Foundation.  The plan is to seek funding to support Campaign implementation for at least 3-5 years, depending on outcomes.


Next steps toward launching the Campaign include contracting with social media and evaluation consultants; completion of the communications plan, website, resource materials and the long term fund development plan; identification of pilot community partners; confirmation of evaluation methodology and conducting additional pre-Campaign assessments; creation of the statewide Campaign (information) line; development of ads for various medium; and purchase of air time, ad space, etc. as indicated by communications plan. Our goal is to launch the Campaign, post – 2016 elections, in January of 2017.
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